
 

 

                                   UNIVERSITY OF MUMBAI                                                       FEBRUARY 14, 2024 

          OFFICE REGISTER FOR THE M.A.(ENTERTAINMENT MEDIA & ADVERTISEMENT)(SEM-IV)(CBCS) EXAMINATION  DECEMBER 2023 

                                                                                                              PAGE :   1 

                                CENTRE :   1 MUMBAI  

 ------------------------------------------------------------------------------------------------------------------------------------------------- 

 SEAT_NO  NAME                                                COLLEGE 

     <----Course-I---->  <---Course-II--->  <--Course-III-->                                                        

     Th(60/24)           Th(60/24)          Th(100/40)                                                                      

     In(40/16)           In(40/16)                                                                        TOTAL     RESULT  REMARK 

      TOT   GP G  C G*C  TOT   GP G  C G*C  TOT   GP G C G*C                                               300         äC  äCG   GPI          

 ------------------------------------------------------------------------------------------------------------------------------------------------- 

  GROUP : ADVERTISING & MARK. COMM. 

  Course 1: 471: MEDIA RESEARCH ANALYTICA  (Th:60/24,Int:40/16,Cr.Pt.:6)   Course 2: 472: DIGITAL & SOCIAL MEDIA A  (Th:60/24,Int:40/16,Cr.Pt.:6) 

  Course 3: 473: DISSERTATION/FIELD PROJE  (Th:100/40,Cr.Pt.:10) 

 ------------------------------------------------------------------------------------------------------------------------------------------------- 

     4001 /DOSHI KINALI MILAN BEENA                           105  KC 

 

      24+     D $        40+     A $        55      B+ 

      24+     A $        35+     O $        --                                                                         P 

      48   5  C $ 6 30   75   9  A+$ 6 54   55   7  B+ 10  70                                              178         22  154   7.00 

 SEM-I  GPI    6.50   CR. 24,     SEM-II  GPI    8.00   CR. 24,     SEM-III  GPI    5.40   CR. 30        CGPI : 6.64 

 SEM-I  TOT    215/ 400,          SEM-II  TOT    266/ 400,          SEM-III  TOT    244/ 500             (56.44%) 

 ------------------------------------------------------------------------------------------------------------------------------------------------- 

 ------------------------------------------------------------------------------------------------------------------------------------------------- 

 #:0.229; @:O.5042A/O.5043A/O.5044A; *:O.5045A; EX: EXMP.CARRIED; /: FEMALE; AA/ABS: ABSENT; P: PASSES; F: FAIL; ATKT: ALLOWED TO KEEP TERM;  

 E:EXMP CAN BE CLAIMED; RCC:O.5050; RR:RESERVED; ~:Dyslexia; GPI:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0=39.99% & BELOW;  

 GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND  

 BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70 % AND  

 ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; CGPI: CUMULATIVE GRADE PERFORMANCE INDEX; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL;  

 NULL: NULL & VOID.; C: CREDIT POINTS; G: GRADE POINTS; +: MARKS CARRIED FORWARD; $: GRADE CARRIED FORWARD;  

 Internal Marks are provisional and subject to change as and when the learner passes the external (Theory) Examination as per Ordinance R.8668.  

 -------------------------------------------------------------------------------------------------------------------------------------------------  
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          OFFICE REGISTER FOR THE M.A.(ENTERTAINMENT MEDIA & ADVERTISEMENT)(SEM-IV)(CBCS) EXAMINATION  DECEMBER 2023 

                                                                                                              PAGE :   2 

                                CENTRE :   3 ANDHERI  

 ------------------------------------------------------------------------------------------------------------------------------------------------- 

 SEAT_NO  NAME                                                COLLEGE 

     <----Course-I---->  <---Course-II--->  <--Course-III-->                                                        

     Th(60/24)           Th(60/24)          Th(100/40)                                                                      

     In(40/16)           In(40/16)                                                                        TOTAL     RESULT  REMARK 

      TOT   GP G  C G*C  TOT   GP G  C G*C  TOT   GP G C G*C                                               300         äC  äCG   GPI          

 ------------------------------------------------------------------------------------------------------------------------------------------------- 

  GROUP : ADVERTISING & MARK. COMM. 

  Course 1: 471: MEDIA RESEARCH ANALYTICA  (Th:60/24,Int:40/16,Cr.Pt.:6)   Course 2: 472: DIGITAL & SOCIAL MEDIA A  (Th:60/24,Int:40/16,Cr.Pt.:6) 

  Course 3: 473: DISSERTATION/FIELD PROJE  (Th:100/40,Cr.Pt.:10) 

 ------------------------------------------------------------------------------------------------------------------------------------------------- 

  3168398 /MEHTA YUKTA KETAN SURESH MEHTA HARSHA KETAN MEHTA  598  USHA PRAVIN GANDI COLLEGE 

 

      32+     B $        34+     B+$        60      A  

      29+     A+$        31+     A+$        --                                                                         P 

      61   8  A $ 6 48   65   8  A $ 6 48   60   8  A  10  80                                              186         22  176   8.00 

 SEM-I  GPI    7.50   CR. 24,     SEM-II  GPI    8.25   CR. 24,     SEM-III  GPI    8.20   CR. 30        CGPI : 8.00 

 SEM-I  TOT    252/ 400,          SEM-II  TOT    257/ 400,          SEM-III  TOT    322/ 500             (63.56%) 

 ------------------------------------------------------------------------------------------------------------------------------------------------- 

 ------------------------------------------------------------------------------------------------------------------------------------------------- 

 #:0.229; @:O.5042A/O.5043A/O.5044A; *:O.5045A; EX: EXMP.CARRIED; /: FEMALE; AA/ABS: ABSENT; P: PASSES; F: FAIL; ATKT: ALLOWED TO KEEP TERM;  

 E:EXMP CAN BE CLAIMED; RCC:O.5050; RR:RESERVED; ~:Dyslexia; GPI:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0=39.99% & BELOW;  

 GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND  

 BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70 % AND  

 ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; CGPI: CUMULATIVE GRADE PERFORMANCE INDEX; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL;  

 NULL: NULL & VOID.; C: CREDIT POINTS; G: GRADE POINTS; +: MARKS CARRIED FORWARD; $: GRADE CARRIED FORWARD;  

 Internal Marks are provisional and subject to change as and when the learner passes the external (Theory) Examination as per Ordinance R.8668.  

 -------------------------------------------------------------------------------------------------------------------------------------------------  



 

                                   UNIVERSITY OF MUMBAI                                                       FEBRUARY 14, 2024 

          OFFICE REGISTER FOR THE M.A.(ENTERTAINMENT MEDIA & ADVERTISEMENT)(SEM-IV)(CBCS) EXAMINATION  DECEMBER 2023 

                                                                                                              PAGE :   3 

                                CENTRE :   1 MUMBAI  

 ------------------------------------------------------------------------------------------------------------------------------------------------- 

 SEAT_NO  NAME                                                COLLEGE 

     <----Course-I---->  <---Course-II--->  <--Course-III-->                                                        

     Th(60/24)           Th(60/24)          Th(100/40)                                                                      

     In(40/16)           In(40/16)                                                                        TOTAL     RESULT  REMARK 

      TOT   GP G  C G*C  TOT   GP G  C G*C  TOT   GP G C G*C                                               300         äC  äCG   GPI          

 ------------------------------------------------------------------------------------------------------------------------------------------------- 

  GROUP : ADVERTISING & MARK. COMM. 

  Course 1: 471: MEDIA RESEARCH ANALYTICA  (Th:60/24,Int:40/16,Cr.Pt.:6)   Course 2: 472: DIGITAL & SOCIAL MEDIA A  (Th:60/24,Int:40/16,Cr.Pt.:6) 

  Course 3: 473: DISSERTATION/FIELD PROJE  (Th:100/40,Cr.Pt.:10) 

 ------------------------------------------------------------------------------------------------------------------------------------------------- 

  3168399 /SEN SROTASWINI SANJOY SHILA                        105  KC 

 

      60+     O $        60+     O $        60      A  

      25      A          23      B+         --                                                                         P 

      85   10 O   6 60   83   10 O   6 60   60   8  A  10  80                                              228         22  200   9.09 

 SEM-I  GPI    8.25   CR. 24,     SEM-II  GPI    8.00   CR. 24,     SEM-III  GPI    9.80   CR. 30        CGPI : 8.84 

 SEM-I  TOT    268/ 400,          SEM-II  TOT    257/ 400,          SEM-III  TOT    409/ 500             (72.63%) 

 ------------------------------------------------------------------------------------------------------------------------------------------------- 

 ------------------------------------------------------------------------------------------------------------------------------------------------- 

 #:0.229; @:O.5042A/O.5043A/O.5044A; *:O.5045A; EX: EXMP.CARRIED; /: FEMALE; AA/ABS: ABSENT; P: PASSES; F: FAIL; ATKT: ALLOWED TO KEEP TERM;  

 E:EXMP CAN BE CLAIMED; RCC:O.5050; RR:RESERVED; ~:Dyslexia; GPI:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0=39.99% & BELOW;  

 GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND  

 BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70 % AND  

 ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; CGPI: CUMULATIVE GRADE PERFORMANCE INDEX; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL;  

 NULL: NULL & VOID.; C: CREDIT POINTS; G: GRADE POINTS; +: MARKS CARRIED FORWARD; $: GRADE CARRIED FORWARD;  

 Internal Marks are provisional and subject to change as and when the learner passes the external (Theory) Examination as per Ordinance R.8668.  

 ------------------------------------------------------------------------------------------------------------------------------------------------- 


